
Product manufacturers are always looking for avenues 
outside of traditional advertising to market their products. 
Sometimes, building brand awareness is far more valu-
able than even the most targeted forms of advertising. 

As part of a two month long call for entries for back-to-
school study tips, 3M provided a Littmann Classic III 
stethoscope to be awarded to the winner of the contest. 

By using a combination of social media promotions 
to the allnurses social media audience of over 1.1 mil-
lion, e-mail newsletter mentions to an audience of over 
400,000, a banner ad on allnurses.com seen by over 3.5 
million visitors each month and a branded landing page 
seen over 55,000 times throughout the contest’s dura-
tion; 3M Littmann branding and product imagery was 
seen over 23 million times during the 8 week duration of 
this contest. 

With additional promotion after the prize being award-
ed, the duration of the marketing campaign covered a 
full four months and continues to keep the 3M Littmann 
brand in front of millions of nurses and nursing students.

With a low-cost point of entry for this contest promotion, 
the return on investment was staggering.

For more information and to explore  
a partnership such as this, contact  

Gregg Knorn at 612-260-2698 or gregg@allnurses.com
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Contest sponsorship yields  
phenomenal exposure


